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BRUSSELS TRAVEL EXPO

THE BELGIAN MARKET

The Belgian market in brief:

®  Population: 10,403,951

Departures: 8,
Tourism expenditure in other countries: 16,9 M, USD

371,000

Market  jrism Expenditure (excl. Transport) Source: Number of Departures erage expenditure/ traveller European Ranking
UNWTO 2007 Source: UNWTO 2007
In Billion USD In thousand
Belgium 16,9 8.371 2.019 % 1
France 36,7 22.467 1.633% 3
Germany 82,9 70.400 1178 $ 4
Italy 27,3 27.734 984 $ 7
Netherlands 19,1 17.556 1.088 $ 5
Portugal 39 20.989 186 $ 8
Russia 22,3 N/A
Spain 19,7 11.276 1747 $ 2
UK. 72,3 70.029 1.032% 6

V 10 Million inhabitants

and home to

standards

30,000 CE officials and an additional 15 000

other private/public foreign officials with very high living

V 8371 (in thousands) number of departures
V  POLE POSITION IN THE EUROPEAN RANKING OF EXPENDITURE PER TRAVELLER:
16, 9 (in billion US $) tourism expenditure (excl. Transport) equal to the high average expenditure/tra veller of 2019 US $ (*)
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BRUSSELS TRAVEL EXPO

THE SINGLB2B TOURISM TRADEXHIBITONON THIS HIGHLY VIABLEMARKET
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WHO VISITS?

Travel agents (leisure & Mice)
Trade decision makers

Travel associations

Travel network vendors
Group travel agents

Travel managers

Trade organisations
Corporate and meeting planners
Event organisers

Product managers
Communication agencies
Media

Last year tourism students

COMBINED LEISURE & MICE

. 250 exhibitors covering more than 80 countries
. 3700 focussed visitors from Belgium and neighbour

countries

. 80% of all national points of sale
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WHO EXHIBIT3

Tour operato rs

Tourist boards (national and regional)
ompanies ( DMCd s)

Destination Management C
Trade organisations
Cruises & ferries operators
Airlines & airports

Car rental

Coaches
Accommodation/hotels
Railway

Service companies
Wellness & Thalasso therapy
Technology

Embassies

Brokers

Holiday parks

Insurances

Trade m edia

Consultancy

Recruitment and edu  cation
Venues

Convention centres

Event organisers
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BRUSSELS TRAVEL EXPO

CAPITAL EEASONS TO CHOOSE FOR BTEXxpo

V If you want to be heard, say itin ___Belgiu m: Economical and institutional centre of Europe

V Belgiumisa TOP EXPORT MARKETN°1 EUROPEAN EXPENDITURE PER TRAVEMARKET!

THE BTEXxpo TEAV

V Quality of visitors : 80 % of all Belgian trade professionals in 2 days
T 100% professionaltrade (BZ.B.) : : . Trade professionals dediated to the
1 More than3700 focussed visitors from Belgiunand neighbourcountries tourism industry witha thorough
f All segments otthe tourismindustry are present: both leisure & MICE knowledgeof the Belgian market and all
1 Agoodbalance between sales staff and management trade and press contacts.
V An exhibition that recognises the  importance of _onetworking 6
9 Multiple and personalised etworking events and tools BTE MtworkingBrunch (4th edition)
Preexhi bi ti on exhi bi t osessién,yehilyBhEpdtanquedeupin Septembear s 6
1 Us e usihessailitatorgdduring BTExpo upon requebt
V Strategic Period
9 Launch of the season 201/201 2 : black out period for travel trade professionals
V Support from all trade press and national trade associations
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BRUSSELS TRAVEL EXPO

PRELIMINARY PROGRAN010 8 7t EDITION!

Wednesday8th December 2010 Thursday9th December 2010

11h00-13h00 The BTExpd&NetworkingBrunch 10h00-20h00 Doors open

12h00-20h00 Doors open 10h00-20h00 Conferences & wdkshops

12h00-20h00 Conferences & workshops 17h30-20h00 Late opening / ©O6noct
20h00-00h00 OBTExpo Travel Agent

(Inside exhibition area)

EVENTS

Networking Brunch : 4th edition d networking B2B event basedn a concept ofthree times swithing tables, thusmeeting different potential business
partners. Rated as a highly efficient gabgether of approx. 150 participants, including the top 50 travel agents, key players of the tourism industry,
professional associations as well as the spediaed media. Guaranteed results. Upon reservation only.

0The | at e :@©paay2, hogtlds remain open until 20h00 in order to allow the visiting travel agents to gain maximum benefit from the triie
Exhibitors have the opportunity to offer wine,hampagne and snacks on their booths to enhance a convivial amb@n (drinks, glasses, snacks ar¢o be
ordered through BTEXpo).

0The BTExpo Tr av e BTEXQ eclelirates itd i7tly dnniv@rsary with a sparkling closing night for all travel agenshilgitors, partners media,
associations, sponsors.
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LOW EXHIBITION PRICES & VALUE FOR MONEY
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MEETING DESKB,5m2= 980 BOOTHS6mM?2 3mx2m): 12069M2 (3mX3m): 17500

1 POP-UP4,5 m2=

1 0 @
1 POP-UP9M?2= 18

08
50 @ SPACEONLY= 2 4@2 G/
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